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The Leading International B2B and B2C Cultural Tourism Expo in China
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China (Guangdong) International Tourism Industry Expo (short for "CITIE"), has
been successfully held for 16 years since 2005. Based on China's largest source
of tourists, important tourist destination and major tourism market of Guang-
dong-Hong Kong-Macao Greater Bay Area, CITIE is focusing on both B2B and
B2C market, attracting worldwide high-quality tourism destinations, service
providers and suppliers. Being a professional platform for sharing worldwide
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information, purchasing product and business development for exhibitors and
buyers, CITIE facilitates building the Greater Bay Area into a world-class culture
and tourism destination. With years of brand development, CITIE has become
the best market-oriented international tourism exhibition in China.
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CITIE 2021 Enhancing Further Development of China Market
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For implementing the important strategic of building a new development pattern marked by the domestic cycle as the main body
and mutual reinforcing of both domestic and international cycles, and to meet huge demand and development of China's currently
tourism market, CITIE 2021 will continues to innovate and upgrade the platform to meet recovery and development of China's tourism
industry huge market demand under the new normal of the Epidemic control.
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Innovative Theme pavilion, Get The Most IN Travel Products
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Coffee Cultural Tourism
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RV Camping Culture Tourism Conference South China
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And Financing Conference
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Focusing on industry hot spots and obstacles.
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normal" of the culture and tourism industry.
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Significant Event After the Outbreak of COVID-19
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Exhibiting Countries and regians Domestic Bureaus

Cultural Tourism Investment projects

3,000 20,000 30,000+
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Exhibitors Trade Visitors Exhibition Area(nd)

International Wellness and Ecotourism Development Forum

Invitation Only, High—end Social Networking Platform

2021 FERICIER T IALER | Theme Forums and Professional Events

CITIE 2021 Cultural Tourism Development Forum

New demand and new Markets for China's Tourism Industry Under the

2021 FikiEEERZ & CITIE 2021 Buyer Night

Get in touch with potential partners of high—quality destinations and resources at

Efficient maintenance and expansion of industry contacts and networks

2021 Guangdong Culture And Tourism Industry Investment

Invitation Oriented to Government leaders, experts, institutions and leading companies
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The CITIE Industry Meet-up will be held in the first six months of 2021 to help boost
industry confidence and explore new ideas and developments under the "new

569

Hosted Buyers

1000/37T

BRAMG

Subsidy for Citizens
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EXPAND CONSUMPTION, MAINTAIN comwfumcmon, ENHANCE INDUSTRY RECOVERY
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Series of Events with
'-.‘ Unparalleled Influence
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10 Million RMB of Travel Subsidy to
Stimulate Consumption i

50+17 ietsRIEESN Forums and Events
70+ @K Speakers
10500+ & Attendees
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Out-of-province Travel Revenue Increased
100%
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Surrounding Travel Revenue Increased 300%
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Upgrade Exhibition Mode to Realize High—quality Buyer Groups with
Seamless Business Negotiation /' '\ Strong Purchasing Power
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Innovative "Online Exhibition" and "Remote Exhibition"
Mode Break Through Space Restrictions
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10 Million Network Short Video Playback
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2000 Minutes of Live Streaming Time in 3 days
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Inthira Vuttisomboon,Director of Tourism Authority of Thailand Guangzhou Office
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In order to alleviate the adverse effects of COVID-19 and accelerate recovery of tourism and related indus—
tries, TAT is focused on introducing newly launched Safety & Health Tourism Policy on travel to the public at
CITIE 2020, with the aim of sending a signal that Thailand has been well prepared to welcome Chinese tourists
back.
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Top and Hand Selected Hosted Buyers
20000+ LU Trade Visitors
1000+t7 =I=FiEfeS Speeding Dates

Pl X8, BEEXRKER NHAELERELER

Tomokage NAKAYAMA Executive Director of Japan National Tourism Organization Guangzhou Office
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In order to list Japan as the preferred outbound tourist destination after revitalization of outbound tourism, we

launched "Experiences in Japan" project, together with a number of outstanding Japanese tourist destinations
to participate in CITIE 2020. Tea ceremony performances, kimono wearing teaching, wrapping cloth teaching
and other characteristics of experience activities were arranged on site, showcasing the charm of Japanese
tourism culture to give tourists more in—depth understanding of Japan.
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Wang Weijuan,Vice President of Anhua Meibo Group
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2020 is a special year for tourism industry and it is of great significance to participate in CITIE Tourism expo for
boosting cultural tourism industry and market consumer confidence, promoting smooth and healthy develop—
ment of cultural tourism. It” s the first time for Golden Ark to participate in this tourism expo which was highly
praised by leadership of VIPs, peers and the public citizens, and won the "BEST OF SHOW CREATIVITY
PRIZE" award. We will always adhere to cultural travel industry to contribute to creating love and characteris—
tics cultural tourism products.
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SHAOGUAN, PARTNER TOURISM DESTINATION  HUIZHOU, SOUVENIR FESTIVAL PARTNER
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B2B PROFESSIONAL PLATFORM, SEAMLESS CONNECTION BETWEEN EXHIBITORS AND BUYERS
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Professional Buyers Group Target Customer Information in advance
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Plan Schedule In Advance
BUINLESIE6%

Effective Reservation Rate reached 96%
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Top and Hand Selected Hosted Buyers
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Cultural Tourism Industry The First Home Stay Cluster Development Guangdong Culture And Tourism Industry
Development Forum Summit of Guangdong Province Investment And Financing Conference
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Partner Tourism Destination-Shaoguan Cultural Tourism Industry
Promotion
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European Destinations Exchange
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Others Events: Destination Promotions from Uruguay, Fiji,
Portugal, Linzhi, Huizhou, Shenzhen, Zhanjiang, Yan'an, Bijie, etc.
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Hotshot Interviews nstrear Forwarding Amount Length of the Live
(1.2 million) Streaming Tour

10005+ 57000+
SRS E B BB R
Network Short Video Playback Reading of Live Photo
(10 million)
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RESEFHLS(EHET | CITIE CUSTOMIZED MARKETING COOPERATION MODE

9 >

hikih B B S RN RSB & 1EIEE MRIESEE SR gk FSEES
Partner Tourism Destination  CITIE Partner Airline CITIE Partner Hotel Remote and Online
Exhibiting Package
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Car partner Event Sponsoring Onsite Branding Media Package

WeBR#TH | PARTICIPATION COST

B /Hall W 45,8 /Price of Booth 8% /Hall W B 458 /Price of Booth
TR IR
¥18,30075/9m ¥9,00075/9m
Standard Booth MRS IE Standard Booth
ERF v RMB 18,300/9m Culture and Tourism Hall RMB 9,000/9m
Inter]r']oaslr(i):nill-cl:llltu ral et (36m2) WHEOEEE Yeih (36nii)
¥17,1007%/9n3 Culture and Tourism Consu- ¥8,6007T/9m
Raw Space(Minimum 36rr) mptionHal Raw Space(Minimum 36m)
RMB 17,100/9m RMB 8,600/9n7
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20215 FEIFRA A= k8 %% Organization Committee of CITIE 2021

E £ E/Domestic Exhibitors EPFFE/International Exhibitors R R /IR (k5 {F/Buyers and Media
E Bt Ms. Simmy Huang &5 {4+ Ms. Kyra Guan #HEHELMs. Cola Huang ZEBBE L+ Ms, Jasmine Lee EFFIL L Ms. Shelly Tan {EIFff% 1 Ms. Elena Tan
F1%/Tel:+86-20-37436013. 36130590 %/ Tel:+86-20-36139619, 36555049 3%/ Tel: +86-20-36133357. 36131737

HBFE/Email: citie@gzl.com.cn BRFE/Email: citie@gzl.com.cn #HEFE/ Email: buyer@gzl.com.cn; tanzx@gzl.com.cn
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